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B cmamve paccmampubaemcs obujecmbennasn cpepa Bo3deicmbus aHe0A3bIYHOU HAYUHO-THEXHUYECKOT peKAd-
Mbl, @ MAKKe mema pekAaMupoBanus, yeau u 3a0auu, Memoouxa uccae0oB8aniis npasmamu4ecko2o cooepKanis npeo-
AOKeHUll 6 meKcmax Hay4HO-mexHU4eckoi pexiamol. Jlaemca anaius pacnpocmpanenHocu npazmamudeckux aéie-
HUTL 6 «CUABHBIX NO3UYUAX» PEKAAMHBLX HAYUHO-MEXHUUeCKUX mekcmoB. VIsyuaiomces korudecmBentvie nokasamen
npasmamuteckux munob Gvickasvibanutl 6 HAY4HO-MeXHUUECKOU pexiame U coOCMBEHHO HAYUHO-MEXHUHUECKUX eK-
cmax. Onpedeasiemcs. coB0KYnHOCMb CmuAeBbiX U NpasMamuueckux Xapaxmepucmux, no360AAI0uWUX pasiudans
CIUAL HAYHHO-EXHUUECKOT PeKAAMbL U HAYHHO-MeXHUHECKUT CHIUAD.

KrnroueBrblie cjioBa: CTVITH HayT-IHO-TeXHV[‘-IeCKOVI PexKIaMBbI; HayT-IHO-TeXHV[LIeCKVIVI CTWIb, IIparMaTmyde-
CKVe TUITbI BbICKa3bIBaHWI.
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Social activity of scientific and technical advertising, its theme and tasks, methodology of investigating the pragmat-
ic matter of sentences in scientific and technical advertisements are considered. Prevalence of pragmatic phenomena in
«strong positions» of scientific and technical advertisements is analysed. Quantitative indicators of pragmatic proposi-
tions in scientific and technical advertisements, proper scientific and technical texts are examined. Combination of both
stylistic and pragmatic characteristics allowing to differentiate the style of scientific and technical advertisements from
the proper scientific and technical one is determined.
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O0miecTBeHHOV chepoil DesmeapbHOCHU Hayd- — OKa3aHMS TEXHUYECKMX yCOIyr (MOHTaX W WC-
HO-TEXHWYECKOM (Hajlee H.-T.) peKIaMBbl SBJIS- IIbITaHVe OOOPYAOBaHMS, ITyCKOBBIe paOOTHI U
eTcs peKjlaMMpoBaHMe OOBEKTOB H.-T. cpephl  T. II.), HAyYHO-TEXHIYIECKOVI M CIIPaBOYHO JIVI-
pe3yJIbTaTOB H.-T. WCCIIe[IOBaHWMI, BBeIEHUS TepaTyphl
TeXHWYEeCKMX WM TexXHOJIOTMYeCKMX HOBIIEeCTB,
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