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AbBmopamu npobedeto uccredobanue nooxo008 x gpopmupobaruto mapughob Ha yeayeu c6aA3u u Komniexca gaxmo-
pob, okasvibarousux Bosdelicmbue Ha cucmeMy 1eHoo0pazoBaniis u OUHAMUKY yeH 6 ceeMeHIme PblHKA 1eAeKOMMYHUKA-
UUOHHBLX Ycaye. Paccmompena kaaccugpuxayus mapugpob u yen Ha ycayeu c6asu, usyueHa OUHAMUKA USMEHEHUS pe-
eyaupyemuix mapugpob Ha mesexomMmyHuxayuonnsie yeayeu. Ilpedsoxen areopumm popmupobarus mapugHoil
cmpame2uu npu GHedpenur UHHOBAYUOHHBIX YCAYe HA PbiHKe MeAeKOMMYHUKAYULL.

KiroueBble cI0Ba: IeHa; IIeHOBasl IIOJINTVIKA; Tapyudel; HeHooOpasoBaHNe; TeJleKOMMYHVKAIMOHHBIE
YCITyTV; IOJIUTYIKA T1eH.
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The paper studies the approaches to the formation of tariffs for telecommunication services and the complex factors
that affect the pricing and the price dynamics in the telecommunication market segment. Classification of tariffs and
prices for telecommunication services has been dealt with. Dynamics of changes in requlated tariffs for telecommunica-
tion services has been studied. An algorithm has been proposed for the formation of tariff strateqy while introducing
innovative services in the telecommunication market.
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[lepen KaXxmovt KOMMepPUYeCKOV OpraHM3aly- BEeCTHO, IIeHBI M IIeHOOOpa3oBaHMe SBIISIOTCS
eV BCTaeT BecbMa CJIOXKHBIVI M3-3a BO3IEVICTBMSL  HamOostee 3(peKTUBHBIMM pblYaraMi 3KOHO-
OosbIIOro  Koymmmdecrsa  (PaKTOPOB  BOIPOC  MWYECKOTO BO3IEVICTBUS, OTPaKaIOIIVIMU BCe
popmupoBanms nenoBont momuTuKK. Kak m3-  cTOpoHBI 9KOHOMUYECKOV esTerbHoCTI [1-4].

9



