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IIpedcmabaensl pesyavmamsl ucciedobanus npednoumenuil pexramooamereis npu Guibope pekAaMHbLX HOCUmesel
HA npumepe opeanusayuil, pynkyuoHupylowux 6 cipepe mopeobau e. bpamcka. Iana xapaxmepucmuxa pexiamHo20
poltKa, Bvi0eseHsl npuopumemmsie yeayeu u Hanpabaenis 0esmessHoCmu pekAamuulx azenmemeb eopoda. Obocrobana
HeobX00UMOCHb MapKkemuH206blx Uccie008anuil npu peasusayuu npeonpuUAMUAMY PeKAGMHbIX Crpame2uil.
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The research results of advertisers’” preferences when choosing advertising media have been presented on the example
of the trade organizations in Bratsk. Characteristic of the advertising market has been given; prime services and activity
directions of advertising agencies in the city have been determined. Necessity in marketing research when realizing ad-

vertising strategies by enterprises has been proved.
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BeIOOp pexsiaMHBIX CPeNCTB M KaHAJIOB IS
IIpeAIpUSTUI-peKITaMorIaTesient Jrodovt cdepbl
HOeaTeIIbHOCTU SBJISIeTCA OHOHOWM 13 BaKHEWMILIMX
3a7a4 Opy IWIaHWPOBaHUM U peaji3aliiil peK-
JIAMHOWI CTpaTernyi, B paMKaxX KOTOpou popMm-
pyercss MeamacTpaTervis Kak ee KiIroudeBasl CO-
crapirsonias. MHorve pexitamopartesn (B 4acT-
HOCTM B ropope bpaTcke) He coBceM ITOHVMMAIOT
3HauYeHue JaHHOIO aclleKTa, He pasrpaHunynBasi
IIOHATHS «PeKJIaMHOe CPeINCTBO» U «HOCUTEIb
pPexKiIaMbl», KOTOpPbI€ HOJDKHBI OBITH He TOJILKO
AOCTYIIHBIL, HO ¥ IIpe[IiounTaeMbl, a Takke 3d-
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deKTMBHO  BOCHpMHVMMAaeMbl  KIMEHTYpPHBIM
PBIHKOM, YTO IIPUBOOUT K CHVDKEHUIO CTOVMMO-
¢t KoHTakToB [7, c.131]. TloaTtoMy aBTOpBI
JTAHHOV PabOTBI CYNTAIOT HEOOXOIVIMBIM ¥ aK-
TyaJIbHBIM IIPOBeIeHMe VCUIHOBAaHMI IIpesl-
IIOYTEHUI Ha IIpUMepe peKIaMoagaTesIen TOpro-
BOom cdepsl bpaTcka ¢ 11e1bI0 BBISIBIIEHMS IIPU-
OPUTETHBLIX BUIOB HeATEIbHOCTV PeKIaMHbIX
areHTCTB ¥ BBIPAOOTKM peKOMeHAIMII II0 CO-
BepILIEHCTBOBAHMIO  PeKJIaMHBIX  CTpaTervi
PpeIPUsTL





